COASTAL AMERICA 2007 AWARDS PROGRAM

PARTNERSHIP / SPIRIT AWARD NOMINATION FORM

1. Name of Nominated Team:

Thank You Ocean project developed by the Ocean Communicators Alliance
2. Nomination Submitted by

Name:  Barbara Long
Title:  Vice President, Government Relations
Agency or Organization:  Aquarium of the Pacific

Address: 100 Aquarium Way

City, State and Zip: Long Beach, CA 90802

Tel: 562-951-1636

Fax: 562-590-3109

Email: Blong@lbaop.org
3. How did the team demonstrate the “value added” of a partnership effort? (i.e. How did this project or process accomplish what a single agency could not accomplish alone?)

ThankYouOcean is a public awareness campaign that focuses on presenting positive images to motivate the people of California to appreciate and then to becomes stewards of their ocean.  The California Public Ocean Awareness Campaign, “Thank You Ocean”, a statewide campaign organized by NOAA National Marine Sanctuary Program and the State of California Resources Agency and implemented by the California Ocean Communicators Alliance consists of a website, public service announcements, billboards and other collateral materials. The campaign was made possible in part by the National Marine Sanctuary Foundation, NOAA, the California Ocean Protection Council and the David and Lucile Packard Foundation. Using sophisticated marketing strategies and tools developed by private sector, content expertise from agency staffs, educational messaging experience of NGO’s and educators, and funding from government an foundation sources, this program was developed in a comprehensive manner leveraging the strengths of each participants. 

4. Describe the project or process you are nominating and how it is creative or innovative.
The “Thank You Ocean” campaign was designed to instill in Californians a sense of personal connection and responsibility to our ocean and coast. For example, ThankYouOcean website provides access to everything ocean in California including how to learn about and where to experience the ocean, the impacts of daily decisions on ocean life, ocean conservation issues, and what to do to help the ocean.

By bringing together federal and state agencies, an alliance of NGOs’ and educators, and marketing specialist, the Thank You Ocean team took a different approach to communicating the challenges facing our ocean and coastal environments from a visual and content framework.  Yes, a large team of ocean experts developed the content framework and provide invaluable content input—the Ocean Communicators Alliance is truly a grass roots effort representing ocean interests through out the state.  But it is the creative and sophisticated approach to communicating the ocean content—from elegant graphics of its signature logo, the high impact imagery of the PSAs, and to eye-grabbing billboards—that creates a coordinated, polished messaging that breaks through the clutter of the information overload and competes with the Hollywood-focused orientation of California media.  

5. What are the most significant achievements of the project or process?

California Ocean Communicators Alliance is a group of over 200 communications professionals in ocean-related organizations, agencies and businesses who are working together “creating a strong voice for the ocean in California.” Organized in April 2005 by NOAA National Marine Sanctuary Program, California Resources Agency and aquarium partners (many of which are Coastal Ecosystems Learning Centers), the California Ocean Communicators Alliance has met to collaborate on common messaging and the development of the California public—a process that resulted in the Thank You Ocean Campaign.  This effort debuted in 2006 – less than 18 months after the alliance was formed, a very significant achievement. 
A PDF file containing examples from the public awareness campaign is attached by email.  
6. Explain how the project or process contributes to Coastal America’s mission to protect,

preserve and restore coastal resources.

Thank You Ocean has integrated the principles of ocean literacy into their campaign, focusing on motivating the public to learn about and where to experience the ocean, the impacts of daily decisions on ocean life, ocean conservation issues, and what to do to help the ocean.  Many Californians have never been to the beach, have never seen the ocean.  Thank You Ocean focuses on this core need to better understand what people strive to protect.  The PSAs address several issues consistent for Coastal America’s goals of protecting the coast and increasing public awareness and education.

7. Has the project or process been endorsed by a Coastal America regional team?

Yes
8. Team Partners

Please list below all team partners. Identify project/team leads with an asterisk (*). Use the following format to identify team members.

Name: Columbine Culberg *
Title or Position:  National Ocean Etiquette Coordinator
Organization or Agency:  NOAA National Marine Sanctuary Program 
Mailing Address: 735 State Street, Suite 617
City, State, Zip: Santa Barbara, CA 93101
Telephone: 805-963-3238 x10
Fax: 805-963-2438 
Email Address: Columbine.Culberg@noaa.gov 

Name: Sarah Marquis *

Title or Position:  West Coast/Pacific Media Coordinator

Organization or Agency:  NOAA National Marine Sanctuary Program 

Mailing Address: 4 Alicante Ailse

City, State, Zip: Irvine, CA  92614

Telephone: 949-222-2212

Email Address: marquispr@earthlink.net
Name:  Brian Baird, co-chair
Title or Position: Assistant Secretary for Ocean and Coastal 

Organization or Agency:  California Resources Agency
Mailing Address:  1416 Ninth Street, Suite 1311
City, State, Zip Sacramento, CA 95814
Telephone (916) 653-5656
Fax 916) 653-8102 fax
Email Address

Name:  Matt Stout, co-chair

Title or Position: Communications Branch Chief

Organization or Agency:  NOAA National Marine Sanctuary Program
Mailing Address:  1305 East West Hwy, SSMC IV, 11th Floor

City, State, Zip: Silver Spring, MD  20910

Telephone: 301-713-3125

Email Address: Matthew.Stout@noaa.gov

Note that over 200 government agencies and NGOs are part of the Ocean Communicators Alliance.   An Excel spreadsheet is attached.  
