Coastal America 2007 Awards Program

Special Recognition Award Nomination Form

1. Name of Nominated Organization:  America’s WETLAND Foundation

2.  
Nomination Submitted By:


Name:   

Lisa L. Noble


Title:  


Account Supervisor


Organization: 
America’s WETLAND Campaign

     
Address: 

501 Basin Street, Ste A

     
City, State, Zip: 
New Orleans, LA 70112


Telephone: 

562.429.3821

      
Fax: 


562.429.3831

      
Email:


 ln@mcopr.com\
3. Contact Information for Nominating Organization:


(Same)

4. Explain how organization demonstrated leadership in establishing partnerships:

The State of Louisiana loses 24 square miles of coastal wetlands each year, the equivalent of a football field every 38 minutes.  Additionally, the devastation wrought by Hurricanes Katrina and Rita were due in part to the continuing disappearance of Louisiana’s coastal wetlands, which act as a natural speed bump for hurricanes and lower the storm surge they produce. 

Louisiana’s disappearing coastal wetlands make up more than 40 percent of the nation’s wetland area yet they account for 90% of the wetland loss in the entire U.S. They produce a third of the seafood in the lower 48 and provide habitat for numerous endangered species and wintering homes for millions of migratory birds each year.

America’s WETLAND: Campaign to Save Coastal Louisiana – the largest and most successful public education campaign in the States history – was launched in 2002 with the goal of raising public awareness of the impact of Louisiana’s wetland loss has on the state, nation and world and gaining support for efforts to conserve and save coastal Louisiana.

Partnerships have been the foundation on which the Campaign has been built.  The Campaign has not only partnered with Louisiana state agencies, such as the Governor’s Office of Coastal Activities, The Department of Natural Resources, The Department of Culture Recreation and Tourism, but all with the Louisiana Congressional Delegation and many groups inside and outside of Louisiana.

In addition, more than 200 organizations form the America's WETLAND Campaign support networks from city councils, parish police juries, national conservation groups, local fairs, festivals and attractions. They bring information about Louisiana’s land loss to millions of their members. Notable members of the Campaign support network include:  National Wildlife Federation, Environmental Defense and Ducks Unlimited.

5.  
Describe how the organization’s leadership efforts contribute to Coastal America’s mission to protect and restore coastal resources.

Everyday the Campaign leads the efforts to protect and restore Louisiana’s vanishing coast through a variety of initiatives including:

Media Outreach: Major national news outlets have taken notice of the issue of coastal land loss and their stories have reached viewers and readers across the country. Total broadcast and print media impressions for 2006 totaled more than 360 million.

Education of Political Leaders: Many point to the overall success of the Campaign as one of the reasons the Louisiana Congressional Delegation was able to pass the 2006 Domenici-Landrieu Gulf of Mexico Energy Security Act, which secured billons of dollars that will be used to restore America’s WETLAND.

Convening of Tours and Summits and Website:  The Campaign conducts tours, convenes high-profile summits and maintains a popular website.  A series of targeted Campaign briefings and site visits for national conservation, environmental, business and industry and Congressional leaders have been completed. The Campaign’s summits have attracted high-profile leaders and have drawn national media attention.  During 2006, the Campaign held three high-profile summits and more than ten additional events including receptions, premieres, and press conferences. The Campaign’s website received more than 3,384,588 hits and 537,709 page views during 2006

Recognition from National Organizations: The America’s WETLAND Campaign have received more than 30 international awards including the prestigious Public Relations Society of America Silver Anvil Award, the Gulf Guardian Award and PR News Non-Profit Campaign of the Year for 2006.

Hands on Restoration Activities: The America’s WETLAND Conservation Corps (AWCC) is a partnership between the America’s WETLAND Campaign and LSU AgCenter.  The AWCC is AmeriCorps program, supported by a grant from the Louisiana Serve Commission in the Office of Lt. Governor Mitchell J. Landrieu. 

At the end of their term, the 18 AWCC members will have completed 25 restoration projects, involving at least 500 volunteers and expending 25,000 community service hours. In addition, less tangible results include increased community pride and environmental awareness. The exciting hands-on volunteer programs will also reach, involve and educate audiences beyond Louisiana through the work of a diverse group of members who will not only take their experience with them when they leave Louisiana, but, will also leave a physical, virtual and emotional handprint on the state. 
